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Leveraging	  deep	  learning	  and	  
NLP	  to	  automate	  ad	  targe3ng	  

on	  new	  media	  



CASE	  STUDY	  

2.5X	  increase	  in	  in-‐app	  purchases	  ….	  
At	  20%	  lower	  CPA…	  Client	  spend	  grows	  2X	  with	  Comprendi	  

Results:	  
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(Leading	  transporta/on	  app)	  
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Results	  reflect	  monthly	  run	  rate	  given	  that	  campaigns	  haven’t	  run	  every	  day	  in	  every	  month	  
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CASE	  STUDY	  

In-‐app	  purchase	  volume	  increases	  38X	  while	  CPA	  remains	  flat	  
Client:	  “budget	  for	  twiOer	  is	  unlimited”	  

Results:	   (Leading	  Mobile	  Gaming	  App	  Publisher)	  

2015	  –	  In-‐app	  purchases	  and	  CPA	  
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2015	  –	  spend	  
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